Insertion Order #

Advertiser Name: San Marcos Convention & Visitors Bureau
Agency Name: N/A
Contact Information: Advertiser/Agency Ads Rep/Other
Name: Charlotte Wattigny Connie Blair (HR)
Title: Innovation Manager Regional Sales Manager
Address: 617 IH 35 N., San Marcos, 78666 25132 Oakhurst Dr #201, Spring, TX, 77
Phone: 512.393.5932 512.524.0750
Fax: 361.765.5384 281.466.1399
Email: cwattigny@sanmarcostx.gov connie@ajrmediagroup.com
Agency/Client Billing Information:
Agency Name: n/a
Address:
Phone number:
Email:
Billing Instructions: Please see additional comments on page 2 of |0.
Campaign Details/Goals & Objectives
Client/Advertiser San Marcos Convention & Visitors Bureau
Campaign Name: San Marcos CVB Leisure Programmatic Campaign 2018-2019
Campaign Goals & Increase brand awareness and drive website traffic
Objectives:
Flight Time: April-July 2019
{Start/End Date}
Budget/Currency: $38,183

Distribute Budget Evenly? See media plan on page 3 of 10.

Billing: Please see additional comments on page 2 of |0.

Client initials Rep initials CB



Campaign Details/Goals & Objectives

Measurable KPIs: Time on Site, CTR, Video Completions
Retargeting: v Yes
Ifyes, what is freq cap? No 4

Geographic Targeting:

Texas, Oklahoma, Louisiana

TBD
Target Audience/
Demographics
Leisure travelers, shopping travelers, outdoor enthusiasts, family travelers, and weekend
Consumer Interest
. travelers
Profiles:
Deadline and specs document to be provided upon receipt of signed 0.
Creative
Requirements

Additional Comments:

Page 2 of 3

Invoice $29,183 on 3/1/19. Terms Net 30.
Invoice $9,000 on 5/1/19. Terms Net 30.

Visitor Attribution Tracking & Reporting Included
Booking Insights for Adara Included
Reporting Dashboard Access Included

Creative submitted after stated deadlines may delay the launch of the flight times.

Client initials Rep initials B



Media Plan

TARGETING CHANNEL FORMAT OPTIMIZATION GOAL ESTIMATED RATE ESTIMATED REACH BUDGET (USD)

300x250, 728x30, 300x600,

Behavioral, SiteR ketil Displ CTR 5-8dCPM 1,575,000 1 i 9,450
ehavioral, Site Remarketing isplay 160x600, 32050 575, mpressions X
Behavioral, Contextual Site Native* ) .
Remarketing 2 Articles) Image, Copy, Logo Timeon Page 4-7dCPM 3,000,000 Impressions 18,000
Pre-Roll & Native
Behavioral, Site Remarketing Video 215 or:30 CompletionRate 21-25dCPM 487 864 Impressions 10,733
TOTAL 5,062,864 38,183

This 1.O is hereby agreed to by Advertiser. Signature indicates Advertiser has read and understands the parameters outlined above.

Client Rep/Agency Rep AJRMG Rep

Signed:

Name: Connie Blair

Title: | Regional Sales Manager
Date: | 8/27/18
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